SUCCESS STORIES

Datalogic supplies 200 scanners to ‘Best Retail Chain in Belgium’

Bel&Bo optimises processes using Joya Touch

OVERVIEW

All 98 branches of the Belgian retail clothing chain Bel&Bo have recently started using the Joya Touch scanner. Datalogic
supplied 200 multifunctional scanners in total, intended for the efficient processing of theretailer’s extensive assortment
and for compliance with privacylegislation.

Bel&Bo has developed into a household name in Belgium over the last 30
years. Every two weeks the family business launches a colorful and trendy
collection in their stores and online store. The focus is on sustainable
business practices, where quality and an affordable price are key. The
success of their formula became apparent when, among other things,
Bel&Bo was chosenin2017-2018 as the ‘Best Retail Chain in Belgium’ inthe
ladies’ fashion category for the sixth time in a row. “We are doing
everything possible to make the shopping experience as pleasant as
possible for the entire family”, commented IT employee Sofie D’'Huyvetter.

THE CHALLENGE

This approach was partly responsible for Bel&Bo’s search for new
scanners. D’"Huyvetter: “Customer-friendliness and customer-orientation
are key in our stores, which is why you try to organize the surrounding
processes as optimally as possible. This also applies to managing and
processing therange.”

For example,thescannersareusedinthestorestoscanincomingitems,
to transfer items to other branches, to keep trackof stock changes and to
process discounts or return shipments. “Ourold scanners were outdated
and nolonger metour requirements andneeds”, D’"Huyvetter continued.
“Wewantto beinnovatingand distinctive, ineach and every detail.”

Bel&Bo’s search was accelerated by the new privacy legislation (General Data Protection Regulation, GDPR in short), which
came into force on 25 May 2018 throughout the EU. “Our customers can save for an additional discount via a customer
card. We can use the purchase details of every customer to further improve our service, for example by presenting the
customer with customized offers. According to the new privacy legislation the customer has to give permission for this,
albeit only once. We know from experience that the response to letters or emails does not suffice to be able to achieve
that level of service. This is why we sought out a solution to meet this obligation in a modern and user -friendly way”,
D’Huyvetter explained.
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THE SOLUTION
The Joya Touch scanners supplied by Datalogic seem to meet the set requirements and needs to a tee. D’Huyvetter:
“Obviously we tested other scanners as well but the Datalogic solution
clearly turned out to be the best. Using the Joya Touch we have a top
quality scannerthatis still affordable.”

The multifunctional scanner is intuitive and user-friendly. The pistol grip
makes its use, for shelf replenishment, stock management and price
checks, very pleasantand simple.

Inaddition, thescannercanbepersonalized in various ways. The screen,
for example, features the Bel&Bo logo. TheJoya Touchis fullyadjustable.

“The configuration within the Datalogic software makes it easy to copy
settings from onescanner to another. As soon as thedesired settings of onescannerare fully set, the software creates a
QR code that only needs to be scanned in order to copy those settings to any other scanner”, D’Huyvetter added. The
Datalogic SureLock mode prevents the (unwanted) changing of the settings by unauthorized staff.

Meeting the requirements of the privacylegislation turns out to be easy as well. After the customer card has been scanned
atthe checkout, a notification will appear on the cashregister terminal if the customer has not yet given permission to use
his or her details. The checkout employee will scan the code, after which the Joya Touch will be handed over to the
customer, who can then give permissionvia thetouchscreen.

THE RESULTS

\ Bel&Bo is very satisfied with the supplied solution and the retaileris
currently investigating whether the Joya Touch could also be used for
other operational processes. “We would very much like to use the
scanner to further optimize stock management. We would have to adapt
our own softwarefirst for this, butl am convinced that we can seriously
increase efficiency there as well,” D’Huyvetter concluded.

Client: Bel &Bo

Industry: Retail

Application: StockManagementand Customer Service
Country: Belgium
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Datalogic Group

Datalogicis a global leaderin the automatic data capture and process automation markets, specialized in the designing and
production of bar code readers, mobile computers, sensors for detection, measurement and safety, RFID vision and laser
marking systems. Datalogic solutions help to increase the efficiency and quality of processes in the Retail, Manufacturing,
Transportation & Logistics and Healthcare industries, along the entire valuechain.

The world’s leading players in the four reference industries use Datalogic products, certain of the attention to the customer
and ofthe quality of the products that the Group has been offering for47 years.

Today Datalogic Group, headquartered in Bologna (Italy), employs approximately 3,200 staff worldwide, distributed in 28
countries, with manufacturing and repair facilities in the USA, Brazil, Italy, Slovakia, Hungary, Vietnam, China and Australia.
In 2018 Datalogichad a turnoverof 631 million Euros andinvested over 61,9 million Euros in Research & Development, with

an assetof more than 1,200 patents in multiple jurisdictions.

Datalogic S.p.A. is listed in the STAR segment of the Italian Stock Exchange since 2001 as DAL.MI. More information about
Datalogic at www.datalogic.com.

Datalogic and the Datalogic logo are registered trademarks of Datalogic S.p.A. in many countries, including the U.S.A and
the E.U.
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